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Rates in this book apply to:
For General Rates: 
•  All manufacturers, distributors, brokers and wholesalers of products and 

services
•  All media including magazine, newspaper publishers, broadcast and  

cable content providers
•  Advertising agencies, clubs, associations and trade unions
•  Financial Institutions including banks, savings & loans, insurance, thrifts, 

brokers, credit cards, mutual funds, mortgage companies, financial notices, 
title and trust companies, on-line financial and financial consultants.

•  Corporate advertising
•  Technology advertising, which includes technology products, and consumer 

electronics manufacturers
•  Governmental entities
•  Advocacy advertising
•  Election proposition advertising, which applies to advertising for election 

issues only, and not to advertising for the purpose of influencing public 
opinion (which would be advocacy). Advertisement must state “Paid Political 
Advertisement”

•  Pharmaceuticals
•  Legal advertising

For Travel Rates:
•  Airlines, rail, cruise and steamship lines. Automobile rental companies
•  Hotels,resorts and related advertising outside the state of California
•  Convention bureaus and tourism boards outside the state of California
•  Travel agents, tour operators and wholesalers

For Part-Run Rates:
•  Banks, savings & loan associations, and mortgage & insurance companies
	 located in only one (1) zone of the los angeles times distribution area 
•  Individual local insurance, mortgage, loan, investment brokers, agents, 		
	 advocacy advertising, candidates for ca state assembly, state senate,  
	 U.S. congressional districts, city & county elections and initiatives.

General Display

Co-op Display Advertising
To qualify for co-op rates, advertising must contain dealer listings.
Categories eligible for the general co-op rate include: apparel, appliances, 
automotive accessories, building supplies, cameras, computers, consumer 
electronics, cosmetics, food, florists, fragrances, hardware, health & beauty 
aids, home furnishings, insurance, jewelry, lawn and garden, marine  
equipment, office supplies and equipment, optical, pet supplies, pool, records 
and tapes, sewing machines, shoes, sporting goods toiletries and toys.

Categories not eligible for the general co-op rate include, but are not limited to 
automotive dealer, telecommunications and travel.

Co-op advertising applies toward fulfillment of Los Angeles Times General 
Rates contracts.

Full-run Circulation Black-and-White Co-op Rates (Commissionable)
Please contact your Los Angeles Times representative for co-op pricing.

Premium Positions
While we make every attempt to accommodate an advertiser’s request,  
we will not guarantee a specific section. The only guaranteed positions are 
those in which an advertiser has purchased a premium position or an editorial 
adjacency. Please consult your advertising sales representative for other infor-
mation including information on frequency programs. Minimum ad sizes apply. 
Not all premium positions are available in all sections.

	 Premium charge
Pages 2 and 3	 25%
Pages 4 and 5	 15%
Back page of section	 10%
Other requested position	 10%

For More Information
latimes.com/mediakit
1.800.LA TIMES



General Rates - 2009 Rates effective March 3, 2009

General Display Advertising

Daily per inch Sunday per inch
Total Gross Main Main

Revenue Business Features Business Features
Commitment Calendar Sports Special Sections Calendar Real Estate Sports Special Sections

Open $972 $767 $472 $1,217 $972 $959 $590
$190,000 $880 $696 $427 $1,042 $834 $821 $507
$500,000 $863 $679 $422 $1,025 $823 $811 $500

$1,000,000 $834 $657 $405 $996 $799 $787 $484
$2,000,000 $794 $628 $388 $950 $758 $744 $462

Add the prices listed below to black-and-white rates.
Up to one standard size page
Full-Run Circulation

Daily $11,576
Sunday $13,340

Standard Double Truck

Advertising Advantages
Main News Pick-up Discount: Mon - Wed, 15%
Business & Calendar: Mon - Sat, 15% 

Standard size double truck is charged as 279.50 inches.

When a second additional same-size ad with the same ad copy is published on 
an additional weekday within the billing week, the second ad will receive a 15% 
discount. Base ad is higher priced ad. 

Full-Run Black & White Rates: Commissionable

Based on modular sizes. All non-modular ad sizes will be charged a 10% surcharge. A standard full page is 129 inches. Includes 
ad in Print to Web area on latimes.com for 7 days. 

General Display Color Rates 
Commissionable



Full Circulation - Black & White Rates
Daily per inch Sunday per inch
Total Gross

Revenue Main Sports Features Travel Sports Features
Commitment Calendar Business Special Sections Main Calendar Business Special Sections

Open $904 $654 $433 $1,088 $1,054 $786 $520
$100,000 $823 $622 $406 $966 $939 $704 $461
$200,000 $806 $609 $400 $938 $911 $681 $449
$500,000 $791 $604 $395 $909 $883 $659 $433

$1,000,000 $747 $572 $374 $881 $856 $638 $423
$1,850,000 $714 $538 $357 $832 $806 $604 $395
$2,700,000 $693 $528 $347 $793 $768 $572 $380
$3,300,000 $650 $490 $325 $743 $718 $538 $352

National Travel Color Rates
Commissionable
Add the prices listed below to black-and-white rates.
Main News, Business
Full-Run Circulation

Daily $8,807
Sunday $10,059

Travel / All other sections
Full-Run Circulation

Daily $6,047
Sunday $6,815

Standard Double Truck 

Advertising Advantages
Main News Pick-up Discounts: Monday — Wednesday, 40%
Main News: Thursday — Saturday, 15% 
Calendar: Monday — Saturday, 40% 
Available for ads with the same ad copy, published on an additional weekday within the billing 
week. Base ad is higher priced ad.

Based on modular sizes. All non-modular ad sizes will be charged a 10% surcharge. A standard full page is 129 inches. Includes 
ad in print to web area on latimes.com for 7 days. 

If an ad placed by a tour operator, travel agent or travel co-op advertiser includes more than 10 square inches from any single 
transportation, cruise line or hotel provider, the entire ad will be billed at the provider's applicable contract rate. 

Standard size double truck is charged as 279.50".
See latimes.com/ads for our comprehensive Production 
Guidelines book.

National Travel Advertising
Commissionable



Minimum Size Surcharge
Black & White 25 column inches $620

Color   55 column inches $1,229

Split Run
Commissionable
A-B Daily and Sunday, Southern California distribution. You 
may run two versions of the same ad to test various offers. A-
B means every other newspaper printed on each press. Ads 
must be the same size, dimension, and product. Add the 
prices listed below to black-and-white rates. These charges 
are in addition to normal space and color changes.

Color available for full distribution only.



General Part Run Rates - 2009 Rates effective March 3, 2009

East Zone (Orange County, Inland Empire, San Gabriel Valley)

Black-and-White Rates: Non-Commissionable
Based on modular sizes. All non-modular ad sizes will be charged a 10% surcharge.   
A standard full page is 129 inches

MAIN NEWS, CALENDAR SPORTS, BUSINESS
Contracts Mon - Wed Thur - Sat Sunday Contracts Mon - Wed Thur - Sat Sunday

OPEN $373 $387 $495 OPEN $298 $342 $396
1/2 PG or 63 IN $332 $345 $441 1/2 PG or 63 IN $231 $265 $307
1 PG or 126 IN $310 $322 $412 1 PG or 126 IN $213 $245 $284
2 PG or 252 IN $292 $303 $388 2 PG or 252 IN $198 $228 $264

3 1/2 PG or 441 IN $276 $287 $367 3 1/2 PG or 441 IN $186 $213 $247
5 PG or 630 IN $258 $267 $342 5 PG or 630 IN $172 $198 $229

10 PG or 1260 IN $240 $249 $318 10 PG or 1260 IN $159 $182 $211
14 INCH WEEKLY $205 $213 $272 14 INCH WEEKLY $136 $156 $180

Contracts Mon/Wed
OPEN $206

1/2 PG or 63 IN $160
1 PG or 126 IN $148
2 PG or 252 IN $137

3 1/2 PG or 441 IN $128
5 PG or 630 IN $119

10 PG or 1260 IN $110
14 INCH WEEKLY $94

Please check with your sales representative for section availability
East zone cannot be bought with West zone within the same calendar week.

Color Rates
Add the following prices to the black-and-white costs. Based on availability.

Less than 1/2 page $3,000

For further zoning capabilities, advertise in our Times Community
Newspapers (TCN), which deliver hyper-local content to the Burbank,
Glendale and Orange County areas.  Newspapers include:
Glendale News-Press, Burbank Leader, La Canada Valley Sun, Crescenta 
Valley Sun, Huntington Beach Independent, Daily Pilot, and
Laguna Beach Coastline Pilot.

FEATURES, SPECIAL SECTIONS

1/2 page and larger $5,000

Zoning Capabilities



General Part Run Rates - 2009 Rates effective March 3, 2009

West Zone (Westside, South Bay, Southeast, San Fernando Valley, Ventura County)

Black-and-White Rates: Non-Commissionable
Based on modular sizes. All non-modular ad sizes will be charged a 10% surcharge.   
A standard full page is 129 inches

MAIN NEWS, CALENDAR SPORTS, BUSINESS
Contracts Mon - Wed Thur - Sat Sunday Contracts Mon - Wed Thur - Sat Sunday

OPEN $599 $648 $722 OPEN $479 $518 $579
1/2 PG or 63 IN $534 $578 $644 1/2 PG or 63 IN $371 $402 $449
1 PG or 126 IN $498 $539 $600 1 PG or 126 IN $343 $371 $415
2 PG or 252 IN $470 $508 $566 2 PG or 252 IN $319 $345 $385

3 1/2 PG or 441 IN $444 $480 $535 3 1/2 PG or 441 IN $298 $323 $361
5 PG or 630 IN $414 $447 $499 5 PG or 630 IN $277 $300 $335

10 PG or 1260 IN $385 $417 $464 10 PG or 1260 IN $255 $276 $308
14 INCH WEEKLY $329 $356 $397 14 INCH WEEKLY $218 $236 $263

Contracts Mon/Wed
OPEN $331

1/2 PG or 63 IN $257
1 PG or 126 IN $237
2 PG or 252 IN $220

3 1/2 PG or 441 IN $206
5 PG or 630 IN $191

10 PG or 1260 IN $176
14 INCH WEEKLY $151

Please check with your sales representative for section availability
West zone cannot be bought with East zone within the same calendar week.

Color Rates
Add the following prices to the black-and-white costs. Based on availability.

Less than 1/2 page $4,500

For further zoning capabilities, advertise in our Times Community
Newspapers (TCN), which deliver hyper-local content to the Burbank,
Glendale and Orange County areas.  Newspapers include:
Glendale News-Press, Burbank Leader, La Canada Valley Sun, Crescenta 
Valley Sun, Huntington Beach Independent, Daily Pilot, and
Laguna Beach Coastline Pilot.

FEATURES, SPECIAL SECTIONS

1/2 page and larger $7,500

Zoning Capabilities




